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ABOUT CENTERWATCH

The leading trusted source for global clinical trial information
CENTERWATCH.COM

S ince 1994, CenterWatch has been a recognized leader in providing clinical 
trials information to a broad and influential spectrum of clinical research 
professionals ranging from top sponsors and CROs to research centers and 

niche service providers, as well as an engaged population of patients interested in 
clinical research and volunteering.

An integrated approach
More media channels for advertisers mean more leads that can be generated. With CenterWatch’s 
expansive advertising solutions, you can create an integrated marketing strategy that provides the 
greatest potential for reaching your target audience across a vast global clinical trials industry.

Realize your advertising potential with CenterWatch
With unparalleled editorial content both in print and online, unique online marketing forums, 
lead-generating programs and patient and employee recruitment support, CenterWatch is a one-stop, 
cost-effective, multi-platform solution giving you the opportunity to reach a highly engaged, loyal 
readership, online community and social media membership that fits your budget.

 • Create brand awareness

 • Expand your company’s visibility

 • Target your promotional message 

 • Generate new business opportunities

Your advertising pipeline to the clinical research industry

OUR AUDIENCE

Reach top bio/pharma companies 
and CROs across all our platforms:

 • AbbVie
 • Allergan
 • Amgen
 • Astellas
 • AstraZeneca
 • Bausch & Lomb 
 • Bayer Healthcare
 • BioClinica
 • Biogen Idec
 • Boehringer Ingelheim
 • Bristol-Myers Squibb
 • Celgene
 • Chiltern
 • Covance
 • Eli Lilly
 • Endo
 • Forest Labs
 • Genzyme
 • GlaxoSmithKline
 • Icon
 • INC Research
 • inVentiv Health 
 • Johnson & Johnson 
 • Medpace 
 • Merck
 • Mylan
 • Novartis
 • Novo Nordisk
 • Otsuka
 • Palm Beach CRO
 • Parexel
 • Pfizer
 • PPD 
 • PRA Health Sciences  
 • Purdue
 • Quintiles
 • Roche/Genentech 
 • Sanofi
 • Shire
 • Takeda
 • Theorem
 • UCB
 • Vertex

WEB SOLUTIONS   3 } 
Increase brand awareness and market presence by connecting with a broad and varied 
audience.

PRINT AND DIGITAL SOLUTIONS   4 } 
Create a lasting impression and extend your reach to readers of the industry’s leading 
news publications.

LEAD GENERATION RESOURCES   9 } 
Showcase detailed information about your research center or business to our online 
community with a profile page on CenterWatch.com to generate and secure business 
and clinical research leads, and to reach study volunteers.

PATIENT ENROLLMENT SUPPORT   10 } 
Support your patient enrollment initiatives via our online Clinical Trials Listing Service™ 
with exclusive outreach to thousands of potential study volunteers.

EMPLOYEE RECRUITMENT AND CAREER SERVICES   11 } 
Recruit qualified professionals on JobWatch—the industry’s only career site focused 
exclusively on the clinical research field.

MELISSA NAZZARO, MANAGER, MULTI-MEDIA ADVERTISING SOLUTIONS
   melissa.nazzaro@centerwatch.com        (978) 839-3903

CONTACT

http://www.centerwatch.com
mailto:melissa.nazzaro@centerwatch.com


EDITORIAL BEATS FOR 
TARGET MARKETING

 • Study Conduct

 • CROs/Service Providers

 • Technology Solutions

 • Ethics/Regulatory

 • R&D Trends

 • Drug Sponsors

 • Awards & Advancement

 • Clinical Intelligence

C enterWatch News Online is a dynamic responsive web site committed to bringing 
“on-the-go” readers quality and informative clinical research news and analysis on 
the many issues and topics that affect this fast-paced and ever-changing industry. 

With real-time coverage of the day’s top stories, business and financial news worldwide, 
hard–hitting and original CenterWatch news and data analysis—all organized by topic-
specific pages covering various industry segments—CenterWatch News Online is a one-stop, 
comprehensive news source for professionals spanning all sectors of the clinical trials industry.

How we generate traffic to your ads
As an online advertiser, you have the opportunity to reach thousands of clinical research professionals 
from more than 164 countries who visit the site every month via a vast distribution network.

 • RSS feed subscriptions

 • Daily tweets and posts to our Twitter, 
Facebook and LinkedIn followers

 • Repeat visitors who’ve bookmarked our page

 • Referrals from our partners and other 
industry sites

 • Top-ranked search engine results for “clinical 
trial news”

WEB AD SPACES

Billboard

Large rectangle

Leaderboard

Wide skyscraper

e-Alert Advertising }

Put your branding 
message in front of more 
than 8,000 readers with 
an exclusive web ad in 
our weekly CenterWatch 
News Online e-Alert.

Banner

Skyscraper

White Paper Lead Generation Program
GENERATE QUALIFIED BUSINESS LEADS IN REAL TIME!
Thousands of professionals visit our white paper library every month seeking strategic and expert solutions for 
the clinical research industry. Secure these valuable leads when you post your organization’s white paper on 
CenterWatch.com. Leads are emailed directly to you upon download. Plus, we’ll help drive traffic to your white paper 
via marketing promotions on social media and our weekly e-Alerts!  VIEW WHITE PAPERS }

38% 
Average 
open rate
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NEWS AND ANALYSIS: WEB SOLUTIONS

243k+
average annual 
unique visitors

395k+
average annual 
page views

8k+
weekly e-Alert 
distribution

164+
countries represented 
by CenterWatch News 
Online visitors

FAST FACTS

CenterWatch News Online
News and views on the clinical trials industry
 CENTERWATCH.COM/NEWS-ONLINE

“Chiltern has found that showcasing our 
ads on CenterWatch has increased our 

brand awareness to the right audience.” 
Marketing Director, Chiltern

 

THE PROCESS OF 
INFORMED 
CONSENT

April 2013

How site engagement  

Improves Patient  
Recruitment 

Using a clinical trial 
optimization system

FEATURING A
CASE STUDY WITH

Accelerating Recruitment 
for Pediatric Clinical Trials

connEcting parEnts, 
childrEn and 
invEstigators

VIEW RATES }
VIEW ALL SIZES }

29% of visitors to our white papers complete a download

60 average leads per three-month posting 

http://centerwatch.com/news-resources/whitepapers.aspx
http://www.centerwatch.com/news-online


FORMAT:  PRINT OR DIGITAL     READERSHIP:  27,000     FREQUENCY:  12 ISSUES PER YEAR

“CenterWatch is such a credible and reliable source, and is one of the few entities 
that conducts surveys—keep them coming!”

“Keeps me informed of current research issues and helps with study leads.”

“A good overview of what’s going on in the industry and a good place to look for 
new trends and studies.”

S ince 1994, CenterWatch’s flagship publication has been the 
industry’s leader in providing hard-hitting, authoritative 
business and financial coverage of the clinical research space. 

No other publication provides the level of data analysis, expert research 
and sound journalistic writing that our highly engaged and loyal 
readership has come to rely on.

Advertising Opportunities

PRINT EDITION

Full page

1/2 page

1/3 page

CALL TO LEARN MORE

The Americas +1.888.COVANCE | Europe/Africa +00.800.2682.2682

Asia Pacifi c +800.6568.3000 | Or go to covance.com

*Based on a blinded survey of 162 CRO decision makers, May 2015. 
Covance Inc., headquartered in Princeton, NJ, is the drug development business of Laboratory 
Corporation of America® Holdings (LabCorp®). Covance is the marketing name for Covance Inc. 
and its subsidiaries around the world. © Copyright 2015. Covance Inc.

RESHAPING THE INDUSTRY
TO TAKE FLIGHT.

How do you become a leader? It takes bold moves, unique perspectives and unmatched
scientific expertise to reshape an industry. Today’s Covance leverages unmatched data
and analytical capabilities, scientific innovation and global reach to elevate and accelerate
the drug development process, from bench to commercialization. In fact, in new market
research, our clients see Covance, following our combination with LabCorp, as bringing
them stronger quality, science, global reach and value for the money than any of our major
combined competitors.* With faster trial enrollment, best-in-class companion diagnostics
solutions, and enhanced Phase IV and post-market surveillance, we deliver game-changing
solutions that will lift our industry to new heights.

    October 2015  |  The CenterWatch Monthly  17

Company name Drug name Indication FDA action

TxCell Col-Treg chronic non-infectious uveitis Orphan Drug designation granted 

Veloxis Pharmaceuticals Envarsus XR prophylaxis of organ rejection Orphan Drug designation granted 

Exelixis cabozantinib advanced renal cell carcinoma Breakthrough Therapy 
designation granted 

Genentech ACE910 hemophilia A Breakthrough Therapy 
designation granted 

BioDelivery Sciences 
International

Onsolis (fentanyl buccal 
soluble film) CII

opioid tolerant cancer pain sNDA approved 

Chiasma octreotide acromegaly NDA accepted 

AbbVie Humira (adalimumab) moderate to severe hidradenitis suppurativa Approved

Amgen Repatha (evolocumab) high LDL-C Approved

AstraZeneca Brilinta (ticagrelor) reduce rate of cardiovascular death, myocardial 
infarction and stroke 

Approved

Baxter International Cefazolin Injection in Galaxy preoperative prophylaxis Approved

Boehringer Ingelheim 
Pharmaceuticals, Eli Lilly

Synjardy type 2 diabetes Approved

MagVenture MagVita TMS Therapy system major depressive disorder Approved

    October 2015  |  The CenterWatch Monthly  13

WIRB-COPERNICUS GROUP    |    www.wcgclinical.com

WCG Oncology™ combines the WIRB-Copernicus Group’s unmatched expertise in 
regulatory and ethical oversight with the insights of the world’s leading visionaries 
in oncology research to deliver a precise, thorough and deeply informed review of 
clinical trials in oncology.

3 Dedicated IRB Panels  | │Specialist Consultants  | │Expert Advisors

Expect more from your IRB.

see European patient concerns on page 14

Some observers say attitudes toward clinical 
trials stem from the lack of information about 
clinical research in the mass media. Germany, 
Italy and Spain have limitations on advertising 
clinical trials to attract participants, compared 
to the U.K., Netherlands and Belgium. Most 
European countries have not supported public 
awareness campaigns.

Government medical insurance in Western 
Europe is very basic and clinical trial participa-
tion is not covered. And in Western European 
countries, the initial stages of investigator iden-
tification, selection and recruitment often are 
automated and no contact is made with any 
potential patient until the PIs’ online question-
naires are analyzed. 

“Overall, Western Europe doesn’t do as 
much early patient research as parts of Eastern 
Europe and the U.S. do, where it is easier to 
search for, with a few exceptions like the U.K., 
as there is less clinical trial awareness in many 
Western European countries,” said Lindy 
Jones, Quintiles’ senior vice president and glob-
al head, Therapeutic Science and Strategy Unit.  

Patient expectations
In some Western European countries, trial 

participants and the public do not have sup-
port from their healthcare providers, mak-
ing access to clinical trials more difficult. To 
gain insights into cancer patients’ attitudes 

toward clinical research based on their own 
experience, a recent study entitled “Exploratory  
Research into Cancer Patients’ Attitudes to 
Clinical Trials” was conducted in six countries 
(the U.S., U.K., Germany, France, Italy and  
Japan) and involved 48 cancer patients. The 
majority (73%) did not recall discussing clini-
cal trial participation with their doctors, which 
was slightly lower than an earlier survey of 
6,000 cancer patients that found 80% were un-
aware that clinical trial enrollment was a treat-
ment option.

“Not only was awareness of clinical trials low 
among the cancer patients, but—when during 
the course of this study the concept of clinical 
trials was raised—most respondents tended to 
believe that if participation was suitable or best 
for them, their doctors would have discussed it 
with them,” according to the survey. The sur-

vey results were published last year in ecancer-
medicalscience, an open-access cancer journal 
from the European Institute of Oncology. 

The report also includes the actual com-
ments from participants who expressed a range 
of attitudes toward clinical trials. Among them: 
	l “I think they are for when all hope is gone 

and there is no other alternative,” said a French 
cancer patient. “The patients who participate in 
a trial really have no choice.”
	l “The hope that there is a new medication in 

which my husband and patients in general can 
participate,” said a German caregiver and re-
spondent. “Your hopes are that the cancer will 
be stopped, that research can possibly manage 
to find something with which this disease will 
be treated. You think about hope rather than 
risks and side effects.” 

Public willingness to participate
Percent ‘very’ and ‘somewhat’ willing

Source:  CISCRP, 2013 Perceptions & Insights Study; N=5,701 respondents

64%
73%

87% 93%

58%

Asia Paci�cSouth and
Central America

EuropeNorth AmericaOverall

Create a total, integrated 
marketing solution

DIGITAL EDITION
Left/right skyscraper

SUBSCRIBER EMAIL ALERTS
Top banner
Mini-skyscraper

NEWS AND ANALYSIS: PRINT AND DIGITAL SOLUTIONS
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SAMPLE ISSUE }
VIEW AD RATES }
VIEW AD SIZES }

99%
share their 
subscription with 
colleagues, more 
than doubling 
visibility

66%
have purchasing 
authority

97%
recommend The 
CenterWatch Monthly

43%
have subscribed 
for over four years

70%
are very satisfied 
with their 
subscription

72%
read each issue 
in full

SUBSCRIBER 
STATISTICS 

“CenterWatch has proven itself to be an integral part of Quorum Review’s annual 
media strategy. Whether we are launching new IRB services or advertising a 

conference, the opportunities for exposure have been invaluable.” 
Quorum Review IRB

WHAT OUR 
READERS 

ARE SAYING

ADVERTISER BENEFITS

Global readership: a globally based, 
influential readership reaching decision 
makers from top pharma, biotech, CROs 
and sites.

Affordable, multi-platform solutions: 
an effective combination of traditional 
display and web opportunities offering 
a comprehensive solution at a cost-
friendly rate.

Lasting impression: print/display 
and web ads remain active in digital 
subscribers’ archives, giving infinite 
exposure to those referring to past 
issues.

Extended reach: bonus distribution 
throughout the year at several U.S. 
conferences providing exponential 
industry exposure.

READER DEMOGRAPHICS

INDUSTRY

JOB TITLE

LOYAL READERSHIP

24%

18%

58%

2%

10%

14%

18%

26%

30%

3%

5%

7%

10%

15%

22%

38%

7+ years   

4-6 years   

1-3 years   

PI/Professor/Researcher   

Consultant/Finance   

Business development   

Corp management   

CRC/Study nurse   

Mgr/dir clinical research   

IRB   

Consultant   

AMC/Hospital   

Service provider   

CRO   

Pharma/Biotech   

Investigative site   

52% 
Average 
open rate

http://www.centerwatch.com/promotions/


MONTH *FEATURED TOPICS **BONUS DISTRIBUTION

JANUARY  • Patient attitudes about, and experiences with, clinical trials
 • The new study brokers

CBI’s 4th Annual IISR 
January 20-21, Philadelphia, PA

FEBRUARY  • Strategies for bringing research centers into more remote 
communities

 • Precision Medicine: A game changer for the industry?

Pharma Market Research Conference
February 3-4, Parsippany, NJ

Summit for Clinical Ops Executives (SCOPE)
February 23-25, Miami, FL

MARCH  • Emerging market investigative sites evaluate their relationships  
with sponsors

 • CRO vs. Vendor EDC: Is consolidation on the horizon?

The Conference Forum’s Patients as Partners
March 14-15, Philadelphia, PA

Clinical Trials Collaboration
March 21-22, Boston, MA

APRIL  • Emerging market investigative sites evaluate their relationships with CROs
 • Phantom PIs: Fact or fiction?

ACRP 2016 Global Conference & Exhibition 
April 16-19, Atlanta, GA

MAY  • New research on the high cost and delays associated with protocol 
amendments

 • Investments in, and the ROI of, training and certification programs

MAGI’s Clinical Research Conference East
May 1-4, Boston, MA

The Conference Forum’s Chief Medical Officer East
May 2-3, Boston, MA

The Evolution Summit
May 9-11, Palm Beach, FL

JUNE  • Investigative sites rate the technology solutions supporting their operations
 • Addressing the problem of dual enrollment  

DIA 2016 52nd Annual Meeting 
June 26-30, Philadelphia, PA

JULY  • Health Care Provider engagement in clinical trials
 • New operating models improving the protocol design process

AUGUST  • Impact of the Sunshine Act on PIs participating in clinical research 
 • Optimizing site management practices 

5th Clinical Trials Inspection Readiness Summit
August 8-9, Philadelphia, PA

SEPTEMBER  • 2015 study of investigative site operations  
 • Apple and Google expand their role in the clinical research enterprise

Pharma CI Conference & Exhibition
September 13-14, Parsippany, NJ

The Conference Forum, Boston, MA
Global Clinical Trials: TBA
Mobile in Clinical Trials: September 19
Disruptive Innovations US: September 20-21
Partnerships in Drug Delivery: October 27-28

OCTOBER  • Tracking the impact of risk-based monitoring    
 • The evolving role of clinical trial offices in academic institutions

25th Annual Partnerships in Clinical Trial
October 5-7, Boston, MA

 Site Solutions Summit
October 13-16, Boca Raton, FL 

7th Annual Clinical Quality Oversight Forum
TBA, Philadelphia, PA 

MAGI’s Clinical Research Conference West
October 23-26, Las Vegas, NV

NOVEMBER  • Payor influence on study design
 • eConsent: benefits and challenges 

DECEMBER  • Evaluating sponsor, CRO and site inspection results
 • eTMF adoption 

Editorial Calendar
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EDITORIAL CALENDAR

MELISSA NAZZARO, MANAGER, MULTI-MEDIA ADVERTISING SOLUTIONS
   melissa.nazzaro@centerwatch.com        (978) 839-3903

CONTACT

* Content subject to change. 
** This does not represent a complete distribution list as we are continuously developing partnership opportunities.
Ads due by the 15th of the month prior to publication.

mailto:melissa.nazzaro@centerwatch.com


“Advertising in CWWeekly has given us a wide exposure within the 
clinical research industry. We have seen a distinct increase in brand 

recognition and expansion of our company’s visibility.”  
Palm Beach CRO

FORMAT:  DIGITAL     READERSHIP:  7,000     FREQUENCY:  50 ISSUES PER YEAR

W ith expanded analysis of the week’s top headlines and breaking 
news, CWWeekly provides an in-depth look into recent major 
financial transactions, business issues and emerging trends to 

keep our engaged readers informed of the rapidly changing clinical research 
marketplace. Original content includes: executive interviews, columns by patient 
recruitment and study conduct experts, and drug and device pipeline news.

Advertising Opportunities

DISPLAY ADS

Full page

1/4 page
inVentiv Health Clinical

inVentivHealthClinical.com/DIA2014

Advancing Clinical Innovation
inVentiv Health Clinical combines state-of-the-art clinics and bioanalytical 
labs, leading therapeutic expertise in Phase II-IV, and customizable 
strategic resourcing approaches to provide  a full range of clinical 
development services to accelerate drug development.

Global Footprint: A top 5 CRO operating in more than 70 countries

Therapeutic Excellence: Leading therapeutic expertise aligned to all 
stages of development

Patient Recruitment and Retention: Data-driven and research-informed 
communication strategies to maximize effective patient recruitment 
and retention

Late Stage Expertise: Effectively generating and persuasively 
communicating evidence of real-world safety and value

Strategic Resourcing: Adaptive, cost effective solutions from 
contingent staffing to functional models and staff lift-outs

Visit us at DIA 2014 50th Annual Meeting  |  Booth #1423

© 2015 CenterWatch. Duplication or sharing of this publication is strictly prohibited.  CWW1938
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CRO Roundup
Chiltern completes Theorem deal
Chiltern has completed its acquisition of 
Theorem Clinical Research, strengthening 
its position as the largest mid-sized provider 
of comprehensive, yet flexible and responsive, 
clinical development services. Chiltern now 
comprises 3,700 people across 47 countries, 
expanding Chiltern’s footprint in Europe, 
North America and Asia-Pacific. The acquisi-
tion enhances Chiltern’s Oncology, Biopharma 
and Source offerings, broadens its therapeutic 
expertise and establishes new capabilities in 
medical device and diagnostics, clinical analyt-
ics and clinical supplies. “By bringing Chiltern 
and Theorem together, we have created a 
unique, mid-sized research partner focused 
on providing exceptional scientific expertise 
and personal service,” said Dr. Jim Esinhart, 
Chiltern CEO. Nick Thornton, Chiltern chairman, 
added, “The acquisition of Theorem marks an 
important milestone for Chiltern. We stayed 
true to our mission to be a responsive, client-
centric mid-sized provider, yet we enhanced 
our geographic coverage and service offerings 
in key areas. We are delighted to welcome the 
dynamic Theorem team to Chiltern and are 
pleased to announce that Dr. John Potthoff, 
Theorem’s president and CEO, has joined our 
board as a non-executive director.”

Veeva survey: CRO use of  
eTMF apps has jumped
There has been a significant increase in the 
number of CROs using electronic trial master 
file (eTMF) applications from just one year ago, 
according to a report from Veeva Systems, 
a San Francisco Bay Area-based provider of 

cloud-based software. The “Veeva 2015 Paper-
less TMF Survey: Annual CRO Report” was a 
global study of TMF owners that found 38% of 
CROs surveyed now use eTMF applications ver-
sus just 21% in 2014. A number of benefits are 
prompting CROs’ adoption of eTMF technology. 
More than half (58%) say faster study startup 
is a key driver, while 50% cite cost savings. The 
industry-wide study also shows a notable shift 
away from paper and paper-based processes. 
CRO respondents are adopting electronic pro-
cesses across content-intensive areas, including 
clinical operations, regulatory, drug safety and 
data management. The data management area 
saw the largest decrease in its use of paper, 
down from 27% in 2014 to 8% in 2015. Clini-
cal operations, which manages the greatest 
number of TMF documents overall, also saw 
a sharp decline from 47% in 2014 to 34% in 
2015. When it comes to inspection-readiness, 
particularly, most CROs see improvements in 
the number of missing documents (92%); mis-
filed documents (89%); duplicate documents 
(86%); incomplete documents and/or missing 
signatures (84%); and expired documents 
(81%). Additionally, Veeva found more than half 
(57%) report improved audit- and inspection-
readiness as a result of eTMF adoption.

DCR launches Biospecimen  
Research Grant Program
DaVita Clinical Research (DCR) has launched 
its Biospecimen Research Grant Program (Bio-
ReG), an initiative to award clinical-trial-quality 
biospecimens and annotated de-identified 
data to academic medical centers involved in 
kidney research. The goal of the program is for 

the selected institutions to use biospecimens 
and associated de-identified data to research 
common factors or characteristics that contrib-
ute to morbidity and mortality in individuals 
with chronic kidney disease. The biospecimens 
and data will be awarded to as many as 10 
research institutions. Applications will be ac-
cepted until Sept. 30, 2015. Selected academic 
institutions will be announced during Ameri-
can Society of Nephrology Kidney Week, held 
Nov. 3 to Nov. 8 in San Diego.

Certara, Paidion partner on  
pediatric drug development
Certara and Paidion Research have part-
nered to promote more efficient and reliable 
drug development for pediatric patients. The 
partnership harnesses Certara’s biosimulation 
(modeling and simulation) and regulatory writ-
ing capabilities with Paidion’s regulatory strat-
egy and pediatric clinical trial management 
expertise to address the critical challenges of 
bringing new therapies to children. “The FDA 
reports that pediatric product development 
initiatives have resulted in improved product 
labeling, increased identification of adverse 
events, and the development of new pediatric 
formulations. However, 42% of recent pediatric 
trials have failed to establish either safety or 
efficacy,” said Certara Chief Executive Officer 
Edmundo Muniz, M.D., Ph.D. Both the FDA and 
the EMA have legislated that pharmaceutical 
companies must develop label guidelines for 
pediatric drug development. That requirement 
has resulted in an increased need for new sci-
entific approaches, a clear aim of the Certara/
Paidion partnership.

Your ideas are unique and you have specific needs. That’s why 
we customize each engagement to deliver on your vision.

Our experience, insight and full array of clinical, FSP and 
sourcing services allow us to offer solutions that are 

Designed Around You.

WWW.CHILTERN.COM

Create a total, integrated 
marketing solution

DIGITAL ADS
Left/right skyscraper

SUBSCRIBER EMAIL ALERTS
Top banner
Mini-skyscraper
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45% 
Average 
open rate

73%
share their 
subscription with 
colleagues, more 
than doubling 
visibility

69%
have purchasing 
authority

93%
recommend 
CWWeekly

74%
have subscribed 
for over four years

58%
read each issue 
in full

SAMPLE ISSUE }
VIEW AD RATES }
VIEW AD SIZES }

SUBSCRIBER 
STATISTICS 

“The drug pipeline highlights study opportunities for us.”

“The Pulse columns are timely, relevant and interesting articles week in and week out.”

“This is my once-a-week ‘dose’ of industry news.”
“I often contact clients and prospects about information in this publication—a great 
‘touch’ that has relevance to them.”

WHAT OUR 
READERS 

ARE SAYING

ADVERTISER BENEFITS

Global readership: a globally based, 
influential readership reaching decision 
makers from top pharma, biotech, CROs 
and sites.

Affordable, multi-platform solutions: 
an effective combination of traditional 
display and web opportunities offering 
a comprehensive solution at a cost-
friendly rate.

Lasting impression: display and web 
ads remain active in digital subscribers’ 
archives giving infinite exposure to 
those referring to past issues.

Extended reach: bonus distribution 
throughout the year at select U.S. 
conferences providing exponential 
industry exposure.

READER DEMOGRAPHICS

INDUSTRY

JOB TITLE

LOYAL READERSHIP

50%

24%

26%

5%

5%

7%

7%

33%

36%

4%

4%

5%

6%

7%

13%

18%

43%

7+ years   

4-6 years   

1-3 years   

PI/Professor/Research   

CRC/Study nurse   

Consultant/Finance   

Business development   

Mgr/Dir clinical research   

Corp management   

IRB   

Investment  rm   

Consultant   

AMC/Hospital   

Pharma/Biotech   

Service provider   

CRO   

Investigative site   

http://www.centerwatch.com/promotions/


“I have been using Research Practitioner for my ACRP 
certification since 2003. It is one of the best formats 

for healthcare professionals to stay on track with the 
demands of the research industry.”

CCRC, Colorado Health West, Psychiatry Hospital

FORMAT:  PRINT OR DIGITAL     READERSHIP:  5,000     FREQUENCY:  6 ISSUES PER YEAR

R esearch Practitioner is a valuable educational journal that goes beyond 
what clinical research professionals “should do” and teaches readers 
“how to” incorporate critical concepts and strategies to more effectively 

manage and execute clinical trials. ANCC nursing credits available.

Advertising Opportunities

PRINT EDITION
Call for rates.

NEWS AND ANALYSIS: PRINT AND DIGITAL SOLUTIONS
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PRACTITIONER
RESEARCH 

98%
recommend 
Research Practitioner

81%
have subscribed 
for over four years

71%
are very satisfied 
with their 
subscription

72%
are interested in 
academic or training 
advancement 
program 
advertisements

SAMPLE ISSUE }
VIEW AD RATES }
VIEW AD SIZES }

SUBSCRIBER 
STATISTICS 

“There isn’t another journal out there that has what Research Practitioner offers.”

“Our library users love this publication for the continuing education and find it very 
useful in the performance of their jobs and their own advancement.”

“It is my favorite publication—I actually get excited when it comes in the mail!”

“I regularly recommend it to participants in my training programs.”

SUBSCRIBER EMAIL ALERTS
Top banner
Mini-skyscraper

DIGITAL EDITION
Left/right skyscraper

WHAT OUR 
READERS 

ARE SAYING

ADVERTISER BENEFITS

Global readership: a globally based, 
influential readership reaching clinical 
trial management professionals

Affordable, multi-platform solutions: 
an effective combination of traditional 
display and web opportunities offering 
a comprehensive solution at a cost-
friendly rate.

Lasting impression: web ads remain 
active in digital subscribers’ archives, 
giving infinite exposure to those 
referring to past issues.

Extended reach: bonus distribution 
throughout the year at select U.S. 
conferences providing exponential 
industry exposure.

READER DEMOGRAPHICS

INDUSTRY

JOB TITLE

LOYAL READERSHIP

52%

19%

29%

3%

3%

6%

6%

10%

33%

39%

10%

12%

15%

27%

36%

7+ years   

4-6 years   

1-3 years   

Professor   

Corp management   

Other   

QA/Regulatory   

CRA/Monitor   

Mgr/Dir clinical research   

CRC/Nurse   

Consultant/Other   

Pharma/Biotech   

CRO   

Investigative site   

AMC/Hospital   

41% 
Average 
open rate

http://www.centerwatch.com/promotions/


MONTH *FEATURED TOPICS

JANUARY-FEBRUARY 2016  • ANPRM for Revision to Common Rule
 • IRB Inspections by FDA

MARCH-APRIL 2016  • ANPRM for Revision to Common Rule: Biospecimens
 • Clinical Research in Developing Countries

MAY-JUNE 2016  • ANPRM for Revision to Common Rule: Informed Consent
 • Social Media in Clinical Research

JULY-AUGUST 2016  • ANPRM for Revision to Common Rule: Excluded Research
 • Minority Populations and Trial Participation

SEPTEMBER-OCTOBER 2016  • ANPRM for Revision to Common Rule: Exemptions
 • SOPs at Research Sites

NOVEMBER-DECEMBER 2016  • ANPRM for Revision to Common Rule: IRBs/Study Staff
 • Changes to ICH E6: Good clinical practice 

Editorial Calendar
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EDITORIAL CALENDAR

MELISSA NAZZARO, MANAGER, MULTI-MEDIA ADVERTISING SOLUTIONS
   melissa.nazzaro@centerwatch.com        (978) 839-3903

CONTACT

* Content subject to change. 

PRACTITIONER
RESEARCH 

CONTACT

mailto:melissa.nazzaro@centerwatch.com


A profile page is an easy and cost-effective way for research centers 
and niche service providers to generate targeted leads for securing 
clinical research study opportunities or selling products and services to 

the thousands of clinical research professionals who visit CenterWatch.com every 
day. Research Center Profiles are also accessed by study volunteers.

These unique advertising tools offer visitors an easy-to-read and comprehensive 
overview of your organization, including detailed information about your products, 
services, staff experience, areas of expertise and contact information. Plus, we can 
help customize your page to maximize your ROI!

2016 Media Guide  9

“As a subscriber for many years, we continue to find the 
site services and educational resources that CenterWatch 

provides to be an important part of our success.”
Meridien Research

LEAD GENERATION RESOURCES

VIEW AN INDUSTRY PROVIDER PROFILE PAGE }
VIEW A RESEARCH CENTER PROFILE PAGE }

700+
profile page 
subscribers

450k+
average annual 
page views

70%
of research centers 
have subscribed for 
over four years

73%
of industry providers 
have subscribed for 
over four years

51%
of research centers 
currently post 
active trials

Profile Pages
Clinical study leads and business opportunities
CENTERWATCH.COM/NEWS-RESOURCES/RESEARCH-CENTERS
CENTERWATCH.COM/NEWS-RESOURCES/INDUSTRY-PROVIDERS

FAST 
FACTS PROFILE PAGE BENEFITS

 • Generate new business and 
clinical research study leads

 • Recruit study volunteers 
(sites only)

 • Increase company exposure

 • Reach an engaged and targeted 
audience

 • Profiles appear complementary 
on ACRP’s site for additional 
exposure and lead generation

ENHANCEMENTS

 • Post images of your staff, facility, 
charts and graphs

 • Link to documents such as your 
organization’s brochure, case 
studies or product specifications

 • Link to video presentations of 
your operations or product and 
service demonstrations

 • Showcase your site’s performance 
metrics and staff certifications to 
be included in advanced search 
options to increase page traffic

| Drive patients 
directly to your  
trial listings!
Post a web ad promoting  
your company or trial to 
complement your listing  
on CenterWatch.com.  

60%
of patients find web ads 
helpful in their clinical trial 
search—2013 CENTERWATCH 
                            PATIENT SURVEY

SALES REPRESENTATIVE
   sales@centerwatch.com
   (617) 948-5100

CONTACT

| Traffic Generator for 
Industry Providers
REACH UP TO 7,000 CWWEEKLY READERS! 
Provider Profiles are randomly selected 
to appear in the monthly CWMarketPlace 
section of the CWWeekly newsletter and 
tweeted to our 5k+ followers with a link  
to your page.© 2014 CenterWatch. Duplication or sharing of this publication is strictly prohibited.  CWW1813

CWWeekly   March 31, 2014 10 of 10

CWMarketPlace

CWMarketPlace is a monthly section featuring a range of clinical research service providers who have Industry Provider Profile Pages 
posted on CenterWatch.com. Included in their annual subscriptions, company profiles are randomly selected to appear in this section, providing 
added exposure for their products and services. To learn more about becoming an Industry Provider Profile Page subscriber, contact Sales at 
(617) 948-5100 or sales@centerwatch.com.

Click on any provider to view the company’s complete online profile or click here to search more profiles.

LabConnect, LLC
(206) 322-4680
info@labconnectllc.com
www.labconnectllc.com [   V IE W P R OFILE   ] 

BBK Worldwide
(617) 630-4477
info@bbkworldwide.com
www.bbkworldwide.com [   V IE W P R OFILE   ] 

CSSi
(866) 277-4888
ctrizna@cssienroll.com
www.cssienroll.com [   V IE W P R OFILE   ] 

Westat
(301) 294-4402
clininfo@westat.com
www.westat.com/clinicaltrials [  V IE W PR OFILE  ]

Theorem Clinical Research
(484) 679-2400
moreinfo@theoremclinical.com
www.theoremclinical.com [  V IE W PR OFILE  ]

PSI
(650) 343-9500
contact@psi-cro.com
www.psi-cro.com [  V IE W PR OFILE  ]

Medpace Clinical Pharmacology
(513) 366-3220
r.wessel1@medpace.com
www.medpacecpu.com [   V IE W PR OFILE   ] 

Java Clinical Research
+ 353 1 6373903
rnallen@javacr.com
www.javacr.com [   V IE W PR OFILE   ] 

LABORATORY SERVICES

PATIENT RECRUITMENT

CONTRACT RESEARCH ORGANIZATIONS

CFS Clinical (formerly Clinical Financial Services)
(610) 631-4114
kwilliams@cfsclinical.com
www.cfsclinical.com [   V IE W P R OFILE   ] 

MediciGlobal
(484) 674-6801
www.mediciglobal.com [   V IE W P R OFILE   ] 

TECHNOLOGY SOLUTIONS

Theorem Clinical Research
(484) 679-2400
moreinfo@theoremclinical.com
www.theoremclinical.com [  V IE W  P R OF ILE  ]

Unlimited Clinical Trial 
Listings for Sites �
Recruit interested study volunteers who 
frequently visit our clinical trial listings. 
Trials are free to post on the Clinical Trials 
Listing Service™ and will also appear 
on your profile page and the Study 
Scavenger mobile app.

Currently Enrolling Trials

•  A clinical trial to evaluate treatments using 
Progesterone for patients with Secondary 
Amenorrhea

•  Are you at least 50 years old and bothered by 
frequent nighttime urination?

•   Have you been diagnosed with Irritable Bowel 
Syndrome with Constipation (IBS-C) disease?

•  Hot Flash

VIEW WEB AD RATES }
VIEW WEB AD SIZES }

http://www.centerwatch.com/news-resources/industry-providers/provider-details.aspx?ProviderID=639
http://www.centerwatch.com/news-resources/research-centers/profile-details.aspx?ProfileID=237
http://www.centerwatch.com/news-resources/research-centers
http://www.centerwatch.com/news-resources/industry-providers
mailto:sales@centerwatch.com


MORE EXPOSURE FOR YOUR 
CLINICAL TRIALS

} There’s an app for that!
Active clinical 
trials posted on 
CenterWatch appear 
simultaneously 
on the new 
Study Scavenger 
smartphone app, an 
innovative patient 
recruitment tool for 
today’s ePatient. 

} Collaborative Partnerships
CenterWatch has developed 
strategic partnerships with 
TrialReach, PDRhealth, CISCRP  
and hundreds of health 
associations to drive more traffic  
to your trial listings.

C enterWatch is the leading online resource for patients interested in 
clinical trial participation. With 80,000+ listings and access to 1.5+ 
million patients annually, CenterWatch is the perfect complement  

to your existing patient enrollment strategy. 
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PATIENT ENROLLMENT SUPPORT

80k+
industry-funded
global clinical trials

45k+
opted-in patient
subscribers

1.5m+
average annual 
unique visitors

53%
of patient visitors 
have contacted a 
research center via 
CenterWatch listing

3k+
patient-related 
sites linking to 
CenterWatch

Clinical Trials Listing Service™
The industry’s largest online database of clinical trials
CENTERWATCH.COM/CLINICAL-TRIALS/LISTINGS
CENTERWATCH.COM/CLINICAL-TRIALS/POST

FAST 

A total multi-media solution
CenterWatch offers comprehensive multi-media packages designed to 
drive more traffic to your clinical trial listing, including web ads on patient-
facing pages, extra social media outreach and custom email blasts to 
reach more patients.

•	 Custom email messages reaching thousands of interested patients

•	 Weekly email alerts on new trial listings to opted-in patients

•	 Daily clinical trial tweets and Facebook posts

•	 Referral traffic from more than 3,000 health-related web sites

•	 Optimized web pages with top organic search results

•	 Collaborative relationships established with CISCRP, Study Scavenger, 
TrialReach and many disease-specific health associations

•	 Priority listings on the CenterWatch site above ClinicalTrials.gov trials

How do patients find your clinical trial?

Patient-friendly 
language

Enhanced 
navigation

Multiple search 
options

SALES REPRESENTATIVE
   sales@centerwatch.com
   (617) 948-5100

CONTACT

http://www.centerwatch.com/clinical-trials/listings
http://www.centerwatch.com/clinical-trials/post
mailto:sales@centerwatch.com
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EMPLOYEE RECRUITMENT AND CAREER SERVICES

19k+
registered online
members

180k+
average monthly 
page views

85k+
average monthly 
job searches

154k+
social media 
followers

JobWatch
All your staffing needs in one place
CENTERWATCH.COM/JOBWATCH

FAST 
FACTS

ADVERTISER BENEFITS

 • Jobs posted free on the  
ACRP Career Center

 • Recruitment postings with 
featured upgrades to maximize 
exposure on national and 
healthcare networks

 • Featured jobs appear in the 
monthly JobWatch section of the 
CWWeekly newsletter reaching 
an additional 7k readers

 • Web ads to drive traffic to your 
site or job posting

 • Optimized web pages with 
top organic search rankings to 
increase traffic

 • Solutions to increase 
enrollment in educational and 
networking programs

 • Custom packages at affordable 
rates

“JobWatch is our first ‘go-to’ place for 
advertising CRA opportunities.” 

J. Tyson & Associates, Inc.

FEATURED UPGRADES

Jobs

Social media outreach
New job postings and educational 
and networking events are featured 
on our various social media outlets for 
increased viral exposure!

WEB ADS

Skyscraper

J obWatch is the industry’s only online career and educational resource 
dedicated to clinical research professionals. With thousands of monthly 
visitors and exclusive outreach efforts to drive traffic directly to your 

postings, employers have an opportunity to reach a highly targeted and engaged 
audience via a range of tools designed to fit your budget and staffing needs.
} Plus, any new job is also posted free on  
   ACRP’s Career Center.

| JobWatch Seeker E-Alert
Banner

Mini-skyscraper 

VIEW AD RATES }
VIEW AD SIZES }

SALES REPRESENTATIVE
   sales@centerwatch.com
   (617) 948-5100

CONTACT

http://www.centerwatch.com/jobwatch
mailto:sales@centerwatch.com


Publications

The CenterWatch Monthly (ad appears in print/digital issue, 4-color) *

Premium 1x 4x 6x 12x

Front cover $5,500 $5,060 $4,785 $4,345

Inside front cover $4,600 $4,275 $4,040 $3,640

Inside back cover $4,600 $4,275 $4,040 $3,640

Back cover $4,900 $4,650 $4,335 $4,045

Center spread $7,875 Call for higher-frequency rates

1/2 page center spread $4,725 Call for higher-frequency rates

Random 1x 4x 6x 12x

Full page $4,045 $3,830 $3,640 $3,350

1/2 page $2,885 $2,730 $2,600 $2,450

1/3 page vertical $1,385 $1,325 $1,270 $1,155

1/3 page horizontal $1,385 $1,325 $1,270 $1,155

* All print/digital ad rates are net. Call for B&W or higher-frequency rates.

CWWeekly (ad appears in digital issue)*

Full page 1x 4x 6x 12x

Preferred placement $2,595 $2,310 $2,260 $2,170

Random placement $2,425 $2,230 $2,185 $850

1/4 page 1x 4x 6x 12x

Preferred placement $840 $680 $650 $595

Random placement $725 $575 $535 $460

* All print/digital ad rates are net. Call for higher-frequency rates.

Research Practitioner (ad appears in print/digital issue)

Full page 1x

Inside back cover $2,000

Back cover $2,250

Lead Generation

White Papers

Months posted 3x 6x 12x

$645 $1,200 $2,100

Format: PDF
Requirements:
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ADVERTISING RATES FOR PRINT AND LEAD GENERATION  

MELISSA NAZZARO, MANAGER, MULTI-MEDIA ADVERTISING SOLUTIONS
   melissa.nazzaro@centerwatch.com        (978) 839-3903

CONTACT

* White Papers can be swapped out monthly. Call for higher-frequency rates.

Publications (dimensions in Inset Trim Bleed

The CenterWatch Monthly w h w h w h

Full page 8 10.5 8.5 11 8.75 11.25

Front cover 8 6.5 8.5 7 8.75 7.25

Center spread 16.5 10.5 17 11 17.25 11.25

1/2 page  
center spread

16.5 5 17 11 17.25 5.5

1/2 page 
 horizontal

7.5 5

1/3 page  
vertical

2.4 10

1/3 page 
 horizontal

7.5 3

CWWeekly w h

Full page 8.5 11

1/4 page  
horizontal

7.5 1.75

File requirements

Deadlines

The CenterWatch Monthly Contact Melissa Nazzaro below

Research Practitioner Contact Melissa Nazzaro below

CWWeekly The Tuesday of the week prior  
to publication

•	 Logo: .eps, .jpg. gif; maximum 
width/height: 216 x 144 pixels

•	 White paper title and author
•	 Contact information and subject 

line to receive emailed leads

* All white papers are subject to approval by the CenterWatch editorial department.

•	 Press-ready PDF files

•	 CMYK or grayscale (ads 
received in RGBwill be 
converted to CMYK)

•	 Sized correctly

•	 All fonts embedded

•	 Photographic images saved 
as 300 dpi

•	 Line art, such as bitmapped 
logos and scanned text, saved 
as 600 dpi

•	 Vector-based art required

•	 White paper abstract: 25-30 
words maximum

•	 About company: 10 words 
maximum

•	 Deadline: 5 business days  
prior to the posting date

mailto:melissa.nazzaro@centerwatch.com


Web Dimensions (in pixels)

CWNO weekly e-Alert email w h

Banner 468 60

Wide Skyscraper 160 600

JobWatch email w h

Banner 468 60

Mini-Skycraper 120 600

Subscriber email alert w h

Banner 468 60

Mini-Skycraper 120 600

Digital editions w h

Banner 468 60

Mini-Skycraper 120 600

Web

File requirements

•	 Animation NOT permitted

•	 Accepted formats: .gif or .jpeg

•	 Maximum ad size: 40k

Deadlines

e-Alert/Email distributions
5 business days prior to distribution date

Web

CWNO weekly e-Alert email (Net 30 days/1x)

Banner $725

Skyscraper $700

JobWatch email (Net 30 days/1x)

Banner $300

Mini-Skyscraper $595

Subscriber email alerts (1x)

The CenterWatch Monthly, CWWeekly 
and Research Practitioner

Top banner $500

Mini-skyscraper $450

Digital editions (Net 30 days/1x)

The CenterWatch Monthly, CWWeekly 
and Research Practitioner 
(single spread, left and right side)

Skyscraper $950
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EMAIL AND DIGITAL EDITIONS ADVERTISING RATES AND TECH SPECS

MELISSA NAZZARO, MANAGER, MULTI-MEDIA ADVERTISING SOLUTIONS
   melissa.nazzaro@centerwatch.com        (978) 839-3903

CONTACT

Pricing CWNO Weekly e-Alert

Subscriber emails

•	 Research Practitioner

•	 The CenterWatch Monthly

•	 CenterWatch Weekly

JobWatch email 

    Digital editions

mailto:melissa.nazzaro@centerwatch.com


Web Platform Position/Type Size (in pixels) Persistent

Center 1 (C1) w h yes no

Desktop Top Leaderboard 728 90  3

Tablet  Top Banner 486 60 3

Mobile Top Leaderboard 320 50  3

Right 1 (R1) w h yes no

Desktop Top Wide Skyscraper 160 600 3 

Tablet Top Wide Skyscraper 160 600 3 

Mobile Bottom Leaderboard 320 50 3

Left 1 (L1) w h yes no

Desktop Top Wide Skyscraper 160 600 3

Tablet Bottom Wide Skyscraper 160 600 3 

Mobile Middle Leaderboard 320 50 3 

Right 2 (R2) w h yes no

Desktop Bottom Wide Skyscraper 160 600 3 

Tablet Bottom Banner 486 60  3

Left 2 (L2) w h yes no

Desktop Bottom Wide Skyscraper 160 600 3

File Requirements

Deadlines

CENTERWATCH.COM RESPONSIVE ADVERTISING SPEC AND TECH ((PROFILE PAGES AND CTLS)
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•	 Animation permitted

•	 Accepted formats: .gif or .jpeg

•	 Maximum ad size: 40k

10 business days prior to the first of the month

Desktop

Tablet

Mobile

Call or email sales for rates: (617) 948-5100 sales@centerwatch.com

Clinical Trials Listing Service™ and Profile Pages

SALES REPRESENTATIVE
   sales@centerwatch.com
   (617) 948-5100

CONTACT

mailto:sales@centerwatch.com
mailto:sales@centerwatch.com


Web Platform Position/Type Size (in pixels) Persistent

Right 1 (R1) w h yes no

Desktop Top Wide Skyscraper 160 600 3 

Tablet Top Wide Skyscraper 160 600 3 

Mobile Bottom Leaderboard 320 50 3

Left 1 (L1) w h yes no

Desktop Top Wide Skyscraper 160 600 3

Tablet Bottom Wide Skyscraper 160 600 3 

Mobile Top Leaderboard 320 50 3 

Right 2 (R2) w h yes no

Desktop Bottom Wide Skyscraper 160 600 3 

Left 2 (L2) w h yes no

Desktop Bottom Wide Skyscraper 160 600 3

JobWatch Pricing

File Requirements

Deadlines

JOBWATCH RESPONSIVE ADVERTISING SPEC AND TECH
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•	 Animation permitted

•	 Accepted formats: .gif or .jpeg

•	 Maximum ad size: 40k

10 business days prior to the first of the month

Desktop

Tablet

Mobile

Skyscraper L1 & R1 $1,200

Skyscraper L2 & R2 $900

Contact JobWatch for job posting rates  
and custom recruitment packages.

For recruitment postings, candidate 
searches, company profiles, and 
conference, training and academic 
degree listings, please view the 
JobWatch Media Guide or contact 
JobWatch (617) 948-5100,  
jobwatch@centerwatch.com.

JOANNE ROBILLARD, SALES ACCOUNT REP
   joanne.robillard@centerwatch.com        (617) 948-5125

http://www.centerwatch.com/advertise/mediaguide.pdf
mailto:jobwatch@centerwatch.com
mailto:joanne.robillard@centerwatch.com


Web Platform Position/Type Size (in pixels) Persistent Pricing*

Center 1 (C1) w h yes no $3,475/mth

Desktop Bottom Leaderboard 728 90  3 

Tablet Bottom Leaderboard 728 90 3 

Mobile Standard Bottom Leaderboard 320 50  3

Mobile Option 1 Bottom Expansion 320 250 3 +$250

Mobile Option 2 Bottom Expansion 320 480 3 +$500

Right 1 (R1) w h yes no $3,475/mth

Desktop Top Medium Rectangle 300 250 3 

Tablet Top Medium Rectangle 300 250 3 

Mobile Standard Top Leaderboard 320 50 3

Mobile Option 1 Top Expansion 320 250 3 +$250

Mobile Option 2 Top Expansion 320 480 3 +$500

Left 1 (L1) w h yes no $2,975/mth

Desktop Top Wide Skyscraper 160 600 3

Tablet Bottom Medium Rectangle 300 250 3 

Mobile Standard Middle Leaderboard 320 50 3 

Right 2 (R2) w h yes no $2,475/mth

Desktop Top Wide Skyscraper 160 600 3  

Tablet Top Banner 300 50 3

Left 2 (L2) w h yes no $1,975/mth

Desktop Bottom Wide Skyscraper 160 600 3

Tablet Lower Banner 300 50 3

Right 3 (R3) w h yes no $1,675/mth

Desktop Bottom Wide Skyscraper 160 600 3

Tablet Bottom Banner 300 50 3

File Requirements

CENTERWATCH NEWS ONLINE RESPONSIVE ADVERTISING SPEC AND TECH

CONTACT

•	 Animation permitted

•	 Accepted formats: .gif, .png or .jpeg

•	 Maximum ad size: 40k

10 business days prior to  
the first of the month 
 
*Monthly rates-net 30 days (1x)
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MELISSA NAZZARO, MANAGER, MULTI-MEDIA ADVERTISING SOLUTIONS

   melissa.nazzaro@centerwatch.com        (978) 839-3903

Deadlines

Mobile
Standard

(no expansion)

Desktop

Tablet

Expansion 
Options

mailto:melissa.nazzaro@centerwatch.com


Web Platform Position/Type Size (in pixels) Persistent Pricing

Billboard (B1) w h yes no $4,375/mth

Desktop
Billboard 
Billboard Expansion

1140
1140

90
250 3 

Tablet Top Leaderboard 728 90 3

Mobile Interstitial: Two sizes  
required for portrait 
and landscape views

320
480

480 (portrait)
320 (landscape)

 3

CENTERWATCH NEWS ONLINE RESPONSIVE ADVERTISING SPEC AND TECH
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MELISSA NAZZARO, MANAGER, MULTI-MEDIA ADVERTISING SOLUTIONS

   melissa.nazzaro@centerwatch.com        (978) 839-3903

Interstitial
Mobile

Landscape

File Requirements

Deadlines

•	 Animation permitted

•	 Accepted formats: .gif, .png or .jpeg

•	 Maximum ad size: 40k

10 business days prior to the first of the month 

Interstitial
Mobile
Portrait

TabletDesktop

$300/mth

mailto:melissa.nazzaro@centerwatch.com

